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THE ANTI CRISIS
PROMOTION

How to win clients, increment traffic and increase
your incomes giving your product for FREE.
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The client

Rodilla Background and Situation

A Rodillais arestaurant chain that specializes in cold and hot
sandwiches

Rodill abdés restaurant I s specialized in

A First Rodilla Restaurant was open in Madrid in 1939

A In the 70 s Rodilla open its second restaurant

A At the beginning of the 900s

A Nowadays there are 112 Rodill ads rest a
A
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The clients direct competitors are:
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! The agencies W

Mobile One20ne Mobile Marketing Agency

A Mobile One20ne is a specialized Mobile Marketing company
which offers its services to Advertisers, PR and Advertising
Agencies, Carriers and Public Administrations .

A Our aim is to help our customers to enhance their communication
with their different targets using the mobile phone as a new and
innovative communication channel.

A Our platform offers our clients a 360° mobile marketing services:
Mobile Internet

Proximity Services
Mcoupons/2D Codes

Direct Marketing
Contests and Promotions
Mobile Advertising
Content and Applications
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The agencies

Mobile One20ne Mobile Marketing Agency

A Formed in 1990, PHD is a media and communications agency
with over 59 offices and 2000 staff globally

A We have people specialized in on, off and mobile media.
A At our core is a strong belief that great media ideas matter.

A Pioneering is our guiding principle and at its heart is about
people wanting to find a better way

A Intoday's highly competitive world, the time is right for a
pioneering partner like PHD.
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Situation of the client m

A Rodilla has less consumers entering their restaurants and
consuming their products (less traffic).

A The client also needs to renew their clients and bring younger
users to the restaurant. Their current clients are elderly.




. Objectives W

A To generate a qualified database of 40,000 users in two'months

A To drive traffic to the restaurants

A To generate business to the franchises of the brand in a difficult
economic environment n

A To design a campaign that attracts a young audience

Too many objectives

for such a limited budget!
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The Strateqgy

Implement a very aggressive campaign with
an attractive prize to drive traffic to stores

In times of crisis Rodilla would be giving out

free food!!

Users have to register and accept the legal
conditions to participate

Implementation of an innovative mechanic
would attract young users

In a year of economic recession in Spain Rodilla

invested partofthemar ket i ng Budget t
franchises paying off the free food to each

restaurant
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